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2025 AI-POWERED PPC
Checklist e

1. AI-POWERED AUDIENCE TARGETING

O Leverage Al-driven audience segmentation

O Use predictive analytics to identify high-intent buyers
O Test lookalike audiences powered by Al (Google, Meta, LinkedIn)

O Implement dynamic customer matching for retargeting

2. SMART BIDDING & BUDGET OPTIMIZATION

D Enable Al-driven bidding (Smart Bidding, Performance Max, Advantage+ Shopping)

O Use automated budget rules with Al recommendations

O Test bid adjustments based on real-time Al predictions

D Allocate budget dynamically across high-performing campaigns

3. AI-GENERATED AD CREATIVES

Use generative Al (ChatGPT, Gemini, Adobe Firefly) for ad copy variations

Automate A/B testing with Al (Google's Responsive Search Ads, Meta's Dynamic
Ads)

Optimize creatives with Al-powered tools (Canva Magic Studio, Midjourney for
visuals)
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Implement dynamic ad templates for personalization

4. AI-ENHANCED KEYWORD & PLACEMENT OPTIMIZATION

D Use Al keyword tools (SEMrush Al, WordStream, Google's Keyword Planner)

O Automate negative keyword discovery with Al

D Optimize placements using Al recommendations (Display & Video 360, Meta)

O Leverage voice/search intent optimization for smart keyword targeting
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5. PERFORMANCE MONITORING & Al ANALYTICS s e

D Set up Al-driven alerts for anomalies (Optmyzr, Google Ads Scripts) o o e
D Use predictive analytics for forecasting (Google Analytics 4, Adobe o o o

Analytics)
O Automate reporting with Al insights (Data Studio, Tableau, Power Bl)

O Monitor cross-channel attribution with Al models

6. AI-POWERED LANDING PAGE OPTIMIZATION

O Use Al tools (Unbounce Smart Traffic, Instapage) for dynamic landing pages

Implement Al-driven CTA optimization

O Personalize landing pages based on user behavior (Dynamic Yield,
Optimizely)

7. COMPLIANCE & Al FRAUD DETECTION

D Use Al fraud detection (ClickCease, PPC Shield)
O Monitor brand safety with Al (DoubleVerify, |AS)

O Stay updated on Al ad policies (Google/Meta compliance changes)

8. FUTURE-PROOFING & TESTING

O Experiment with Al chatbots for PPC lead gen (ChatGPT-powered ads)

O Test Al-powered video ads (Synthesia, InVideo)

O Stay ahead of Al trends (automated agents, Google's Gemini Ads)

Read more: Al-Powered PPC: How Google Ads & Meta Are Using Al to Replace Manual Bidding
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https://www.zestmediaco.com/ai-powered-ppc-how-google-ads-meta-are-using-ai-to-replace-manual-bidding-2025-update/

